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1.       OVERALL IMPRESSIONS OF PRESENTATIONS

Topics 
Abbreviations

	Day 1
	

	Opportunities and developments in the credit card industry in China 
	Q1

	International Best Practices in the Credit Cards Industry
	Q2

	The Credit Card Industry in Asia Pacific
	Q3

	Exploiting new opportunities for revenue maximization
	Q4

	Cards for the high net worth
	Q5

	Risk Management for Credit Cards
	Q6

	Improving Profitability by Reducing Delinquent Accounts and Cost of Fraud 
	Q7

	Managed Card Services: Bankard Case Study
	Q8

	What are the operational challenges facing credti card issers in Asia Pacific?
	Q9

	Risk Management and fraud control: What are the tried and tested measures that Asia Pacific credit card issuers can adopt?
	Q10

	Maximising profitability in an increasingly competitive credit card environment.
	Q11

	What do Chinese credit card issuers look for in a credit card payment solution or IT services provider?
	Q12

	New Product Launch
	Q13

	
	

	
	

	Topics 
	Abbreviations

	Day 2
	

	Going Outsourcing?  What are the myths & facts? How to make it a real success? 
	Q14

	Return on Investment on your IT projects
	Q15

	Next Generation Mobile Card Acceptance System Solutions
	Q16

	Product Updates: CardLinK / SemaCard 

	Q18


1.       OVERALL FEEDBACK OF PRESENTATIONS 

The results are mean scores based on 52 respondents’ feedback.

Scoring system:

4 = Excellent

3 = Good

2 = Average

1 = Poor

  OVERALL IMPRESSION (Day 1)
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Scoring system:

4 = Excellent

3 = Good

2 = Average

1 = Poor

OVERALL IMPRESSION (Day 2)
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2.0
ORGANISATION AND HOTEL  – OVERALL FEEDBACK

The results are mean scores based on 52 respondents’ feedback.

Scoring system:

4 = Excellent

3 = Good

2 = Average

1 = Poor

                                          FEEDBACK ON ORGANISATION
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FEEDBACK ON HOTEL
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Sheet1

		Presentations

		Day 1 - 9 Sept				4				3				2				1						Abbr		Mean Score

		1.		Opportunities and developments in the credit card industry in China		10				30				8										Q1		3.04

		2.		International Best Practices in the Credit Cards Industry		10				31				6										Q2		3.09

		3.		The Credit Card Industry in Asia Pacific		14				34				3										Q3		3.22

		4.		Exploiting new opportunities for revenue maximization		15				29				6										Q4		3.18

		5.		Cards for the high net worth		11				31				7										Q5		3.08

		6.		Risk Management for Credit Cards		17				28				5										Q6		3.24

		7.		Improving Profitability by Reducing Delinquent Accounts and Cost of Fraud		20				25				4				1						Q7		3.28

		8		Managed Card Services: Bankard Case Study		4				23				19				2						Q8		2.60

		9		Interactive Breakout Sessions

				- What are the operational challenges facing credti card issers in Asia Pacific?		3				13				6										Q9		2.86

				- Risk Management and fraud control: What are the tried and tested measures that Asia Pacific credit card issuers can adopt?		7				17				6				0						Q10		3.03

				- Maximising profitability in an increasingly competitive credit card environment.		3				13				7										Q11		2.83

				- What do Chinese credit card issuers look for in a credit card payment solution or IT services provider?		4				10				1										Q12		3.20

		10		New Product Launch		11				27				11										Q13		3.00

		Day 2  - 10 Sept				4				3				2				1

		11		Going Outsourcing?  What are the myths & facts? How to make it a real success?		9				26				12										Q14		2.94

		12		Return on Investment on your IT projects		13				30				6										Q15		3.14

		13		Next Generation Mobile Card Acceptance System Solutions		12				27				7										Q16		3.11

		14		Enabling Multifunction Smart Cards		3				1														Q17		3.75

		16		Product Updates: CardLinK / SemaCard (please circle one)		7				29				8										Q18		2.98

		Organising Committee				4				3				2				1

		1.		Overall conference programme		20				27				2										Conference Programme		3.37

		2.		Value of conference to delegates		19				28				2										Conference Value		3.35

		3		Helpfulness and responsiveness		31				18				1										Helpfulness		3.60

				(organising team)

		Hotel				4				3				2				1

		1.		Accommodation		28				16								1						Accommodation		3.58

		2.		Conference Facilities		27				18														Conference Facilities		3.60

		3.		Quality of food		17				23				4				1						Quality of food		3.24

		4.		Quality of hotel service		23				19				2										Quality of hotel service		3.48

		General

				Bali, Indonesia		22

				Phuket, Thailand		19

				Singapore		7

				Additional Suggestion:

				Japan		1

				Auckland, NZ		1

				Beijing, China		1

				Chiang Nai, Thailand		1

				Cebu, Philippines		1

				Manila, Philippines		1
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Sheet1

		Presentations

		Day 1 - 9 Sept				4				3				2				1						Abbr		Mean Score

		1.		Opportunities and developments in the credit card industry in China		10				30				8										Q1		3.04

		2.		International Best Practices in the Credit Cards Industry		10				31				6										Q2		3.09

		3.		The Credit Card Industry in Asia Pacific		14				34				3										Q3		3.22

		4.		Exploiting new opportunities for revenue maximization		15				29				6										Q4		3.18

		5.		Cards for the high net worth		11				31				7										Q5		3.08

		6.		Risk Management for Credit Cards		17				28				5										Q6		3.24

		7.		Improving Profitability by Reducing Delinquent Accounts and Cost of Fraud		20				25				4				1						Q7		3.28

		8		Managed Card Services: Bankard Case Study		4				23				19				2						Q8		2.60

		9		Interactive Breakout Sessions

				- What are the operational challenges facing credti card issers in Asia Pacific?		3				13				6										Q9		2.86

				- Risk Management and fraud control: What are the tried and tested measures that Asia Pacific credit card issuers can adopt?		7				17				6				0						Q10		3.03

				- Maximising profitability in an increasingly competitive credit card environment.		3				13				7										Q11		2.83

				- What do Chinese credit card issuers look for in a credit card payment solution or IT services provider?		4				10				1										Q12		3.20

		10		New Product Launch		11				27				11										Q13		3.00

		Day 2  - 10 Sept				4				3				2				1

		11		Going Outsourcing?  What are the myths & facts? How to make it a real success?		9				26				12										Q14		2.94

		12		Return on Investment on your IT projects		13				30				6										Q15		3.14

		13		Next Generation Mobile Card Acceptance System Solutions		12				27				7										Q16		3.11

		14		Enabling Multifunction Smart Cards		3				1														Q17		3.75

		16		Product Updates: CardLinK / SemaCard (please circle one)		7				29				8										Q18		2.98

		Organising Committee				4				3				2				1

		1.		Overall conference programme		20				27				2										Conference Programme		3.37

		2.		Value of conference to delegates		19				28				2										Conference Value		3.35

		3		Helpfulness and responsiveness		31				18				1										Helpfulness		3.60

				(organising team)

		Hotel				4				3				2				1

		1.		Accommodation		28				16								1						Accommodation		3.58

		2.		Conference Facilities		27				18														Conference Facilities		3.60

		3.		Quality of food		17				23				4				1						Quality of food		3.24

		4.		Quality of hotel service		23				19				2										Quality of hotel service		3.48

		General

				Bali, Indonesia		22

				Phuket, Thailand		19

				Singapore		7

				Additional Suggestion:

				Japan		1

				Auckland, NZ		1

				Beijing, China		1

				Chiang Nai, Thailand		1

				Cebu, Philippines		1

				Manila, Philippines		1
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Sheet1

		Presentations

		Day 1 - 9 Sept				4				3				2				1						Abbr		Mean Score

		1.		Opportunities and developments in the credit card industry in China		10				30				8										Q1		3.04

		2.		International Best Practices in the Credit Cards Industry		10				31				6										Q2		3.09

		3.		The Credit Card Industry in Asia Pacific		14				34				3										Q3		3.22

		4.		Exploiting new opportunities for revenue maximization		15				29				6										Q4		3.18

		5.		Cards for the high net worth		11				31				7										Q5		3.08

		6.		Risk Management for Credit Cards		17				28				5										Q6		3.24

		7.		Improving Profitability by Reducing Delinquent Accounts and Cost of Fraud		20				25				4				1						Q7		3.28

		8		Managed Card Services: Bankard Case Study		4				23				19				2						Q8		2.60

		9		Interactive Breakout Sessions

				- What are the operational challenges facing credti card issers in Asia Pacific?		3				13				6										Q9		2.86

				- Risk Management and fraud control: What are the tried and tested measures that Asia Pacific credit card issuers can adopt?		7				17				6				0						Q10		3.03

				- Maximising profitability in an increasingly competitive credit card environment.		3				13				7										Q11		2.83

				- What do Chinese credit card issuers look for in a credit card payment solution or IT services provider?		4				10				1										Q12		3.20

		10		New Product Launch		11				27				11										Q13		3.00

		Day 2  - 10 Sept				4				3				2				1

		11		Going Outsourcing?  What are the myths & facts? How to make it a real success?		9				26				12										Q14		2.94

		12		Return on Investment on your IT projects		13				30				6										Q15		3.14

		13		Next Generation Mobile Card Acceptance System Solutions		12				27				7										Q16		3.11

		14		Enabling Multifunction Smart Cards		3				1														Q17		3.75

		16		Product Updates: CardLinK / SemaCard (please circle one)		7				29				8										Q18		2.98

		Organising Committee				4				3				2				1

		1.		Overall conference programme		20				27				2										Conference Programme		3.37

		2.		Value of conference to delegates		19				28				2										Conference Value		3.35

		3		Helpfulness and responsiveness		31				18				1										Helpfulness		3.60

				(organising team)

		Hotel				4				3				2				1

		1.		Accommodation		28				16								1						Accommodation		3.58

		2.		Conference Facilities		27				18														Conference Facilities		3.60

		3.		Quality of food		17				23				4				1						Quality of food		3.24

		4.		Quality of hotel service		23				19				2										Quality of hotel service		3.48

		General

				Bali, Indonesia		22

				Phuket, Thailand		19

				Singapore		7

				Additional Suggestion:

				Japan		1

				Auckland, NZ		1

				Beijing, China		1

				Chiang Nai, Thailand		1

				Cebu, Philippines		1

				Manila, Philippines		1
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Sheet1

		Presentations

		Day 1 - 9 Sept				4				3				2				1						Abbr		Mean Score

		1.		Opportunities and developments in the credit card industry in China		10				30				8										Q1		3.04

		2.		International Best Practices in the Credit Cards Industry		10				31				6										Q2		3.09

		3.		The Credit Card Industry in Asia Pacific		14				34				3										Q3		3.22

		4.		Exploiting new opportunities for revenue maximization		15				29				6										Q4		3.18

		5.		Cards for the high net worth		11				31				7										Q5		3.08

		6.		Risk Management for Credit Cards		17				28				5										Q6		3.24

		7.		Improving Profitability by Reducing Delinquent Accounts and Cost of Fraud		20				25				4				1						Q7		3.28

		8		Managed Card Services: Bankard Case Study		4				23				19				2						Q8		2.60

		9		Interactive Breakout Sessions

				- What are the operational challenges facing credti card issers in Asia Pacific?		3				13				6										Q9		2.86

				- Risk Management and fraud control: What are the tried and tested measures that Asia Pacific credit card issuers can adopt?		7				17				6				0						Q10		3.03

				- Maximising profitability in an increasingly competitive credit card environment.		3				13				7										Q11		2.83

				- What do Chinese credit card issuers look for in a credit card payment solution or IT services provider?		4				10				1										Q12		3.20

		10		New Product Launch		11				27				11										Q13		3.00

		Day 2  - 10 Sept				4				3				2				1

		11		Going Outsourcing?  What are the myths & facts? How to make it a real success?		9				26				12										Q14		2.94

		12		Return on Investment on your IT projects		13				30				6										Q15		3.14

		13		Next Generation Mobile Card Acceptance System Solutions		12				27				7										Q16		3.11

		14		Enabling Multifunction Smart Cards		3				1														Q17		3.75

		16		Product Updates: CardLinK / SemaCard (please circle one)		7				29				8										Q18		2.98

		Organising Committee				4				3				2				1

		1.		Overall conference programme		20				27				2										Conference Programme		3.37

		2.		Value of conference to delegates		19				28				2										Conference Value		3.35

		3		Helpfulness and responsiveness		31				18				1										Helpfulness		3.60

				(organising team)

		Hotel				4				3				2				1

		1.		Accommodation		28				16								1						Accommodation		3.58

		2.		Conference Facilities		27				18														Conference Facilities		3.60

		3.		Quality of food		17				23				4				1						Quality of food		3.24

		4.		Quality of hotel service		23				19				2										Quality of hotel service		3.48

		General

				Bali, Indonesia		22

				Phuket, Thailand		19

				Singapore		7

				Additional Suggestion:

				Japan		1

				Auckland, NZ		1

				Beijing, China		1

				Chiang Nai, Thailand		1

				Cebu, Philippines		1

				Manila, Philippines		1
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